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Introduction
Emergency Medical Services for Children (EMSC) is a national
initiative designed to reduce child and youth disability and death
due to severe illness or injury. The ultimate goal of this program is
to prevent childhood illness or injury.  However, when prevention
fails, EMSC seeks to ensure that all ill or injured children and
adolescents receive state-of-the-art emergency medical care from
emergency medical technicians (EMTs) and paramedics, emer-
gency department personnel, and rehabilitation specialists, if
needed.

Many opportunities exist to help state’s fund an EMSC project
or activity. For example, the Department of Health and Human
Services (DHHS) runs an EMSC federal grant program, which
enables states to address pediatric deficiencies within their emer-
gency care system. In addition to federal support, states should
investigate funding opportunities available through state, county,
and local governments; foundations; and corporations. This guide
is designed to help states identify, approach, and secure these
funding prospects.

Federal Grant Funding Opportunities
The U.S. Congress first authorized funds for EMSC in 1984 (Public
Law 98-555) as a categorical program with its own separate line
item in the federal budget. Categorical programs stand in contrast
to block or formula grant programs, which transfer funds to states
with less federal guidance and less programmatic activity at the
national level. The EMSC federal grant program is sponsored jointly
by DHHS’s Health Resources and Services Administration (HRSA),
Maternal and Child Health Bureau (MCHB) and the Department of
Transportation’s (DOT) National Highway Traffic Safety Admin-

istration (NHTSA). To date, EMSC has influenced the health
care children receive not only in emergency departments, am-
bulances, hospitals, and other medical settings, but also in
schools, child care programs, and in the communities where
children live and grow. Grants distributed by the EMSC Program
fall into two categories:

1. State systems grants, including funds for program planning
and implementation, as well as partnership grants, which
support statewide institutionalization of EMSC activities
subsequent to the initial planning and implementation
phases; and

2. Targeted issue grants, which address an objective in the
national EMSC Five-year Plan or some other need or
concern identified by MCHB. These grants fund projects
that have regional or national significance.

A state health department or university medical school may apply
for EMSC funding and may be eligible to receive consecutive
grants. However, because the funding is subject to change by
Congress, it is uncertain whether or not there will be continuous
federal support from year to year. Think of your EMSC grant as
“startup” or “seed” money, and be prepared to explore alternative
or supplementary sources of funding from the very beginning.  For
more information about EMSC grant opportunities, contact the
EMSC National Resource Center at (202) 884-4927 or access the
EMSC web site at www.ems-c.org. Once there, click on “Funding”
then “EMSC Grant Application Guidance.”

Organizations that do not qualify for EMSC funding or that are
unsuccessful in obtaining an EMSC grant should consider the grant
opportunities offered by other federal departments and agencies.
Likewise, organizations that succeed in obtaining an EMSC grant
but are interested in obtaining more money for their child health care
initiatives are also eligible for additional federal funding.

Four federal agencies provide grants for projects relating, di-
rectly or indirectly, to the mission and goals of EMSC: DHHS, DOT,
the Department of Justice (DOJ), and the Department of Educa-
tion (DOE). Each agency’s grant opportunities is described below.

Department of Health and Human Services
DHHS is the government’s principal agency for protecting the health
of all Americans and providing essential human services, espe-
cially for those who are least able to help themselves. The agency
oversees 12 operating divisions (see Appendix A: Organizational
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Question:  Who could be against protecting children from
injury? Against ensuring that children have access to quality
emergency care and rehabilitation? Against the development
of a more coherent or “seamless” system of health care for
children?

· For legislators, supporting EMSC has moral and political
value.

· For corporations, supporting EMSC has marketing and
public relations value.

· For foundations and individuals, supporting EMSC is an
opportunity to create legacy.
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Chart for the Department of Health and Human Services). Below is
a description of the funding opportunities offered by eight of these
divisions.

The Health Resources and Services Administration. HRSA
directs national health programs that improve the health of the
U.S. by assuring quality health care to underserved, vulnerable,
and special-need populations. HRSA is made up of 16 agencies
including MCHB, which oversees the EMSC Federal Grant Pro-
gram (see Appendix B: Organizational Chart for the Health Re-
sources and Services Administration).

Five additional programs of interest to child health care advo-
cates are administered by MCHB. These include:

¨ Title V Block Grants. This program transfers millions of
dollars in matching funds to states for activities de-
signed to: reduce infant mortality; increase childhood
immunization rates; assure access of children to
perinatal and primary care; and  improve services for
children with special health care needs. For more
information, go to www.mchb.hrsa.gov/html/
blockgrant.html.

¨ Special Projects of Regional and National Significance
(SPRANS) Grants. Using 15% of the Title V appropria-
tion, MCHB also administers an annual cycle of
discretionary grants. These grants, commonly referred
to as “SPRANS” grants, include funding for training,
research, and Maternal and Child Health Improvement
Projects (MCHIP’s). For example, a partnership in injury
prevention, in improving emergency care and dis-
charge planning for children with special health care
needs, or in assessing the impact of managed care and
other health plans on children is well-suited to the
shared concerns of the Title V and EMSC programs.
For more information, go to www.mchb.hrsa.gov.

¨ Community Integrated Service System (CISS) Grants.
Additional discretionary grants become available when
the Title V block grant appropriation for a fiscal year
exceeds $600 million. These grants, referred to as
“CISS” grants, include funding for home visitation,
increased participation of obstetricians and pediatri-
cians, integrated service delivery systems, maternal and
child health centers for women and infants under the
direction of a not-for-profit hospital, services for rural
populations, and development or enhancement of
community-based integrated services systems for
children with special health care needs.  For more
information, go to www.mchb.hrsa.gov/html/divisions/html.

¨ Traumatic Brain Injury (TBI) Grants.  TBI Demonstration
Grants support activities by states to implement

statewide systems ensuring access to comprehensive
and coordinated TBI services. These demonstration
projects are successfully bringing together representa-
tives of all relevant state agencies, disciplines, organiza-
tions, and consumers. There are two categories of
grants: state planning grants and state implementation
grants. For more information, contact the TBI Techni-
cal Assistance Center at (202) 884-6802.

¨ Healthy Start Grants. The goals of this initiative are to
reduce infant mortality and improve maternal and infant
health and well-being by targeting communities with
high infant mortality rates and directing resources and
interventions to improve access to, utilization of, and full
participation in comprehensive maternal and infant
care services. These grants aim to build a community-
oriented, multi-faceted approach to integrate a variety of
health care, social, and support services. Previous grant
recipients have developed an aggressive program of
outreach and case management to bring pregnant
women into prenatal care early; increased the number
of primary care and obstetrical providers available to
low-income women in targeted areas; and linked health
department, community health centers, state maternal
and child health programs, community residents, and
other groups in local consortia in a joint effort to identify
problems and solutions to reduce the infant mortality
rate by 50% within five years. For more information,
refer to the Healthy Start web site at
www.healthystart.net.

Twice a year HRSA publishes a Grants Preview that includes an-
nouncements for most of its funding programs. This document is
available free of charge at www.hrsa.gov.

Administration for Children and Families. This agency sup-
ports numerous programs including the following: Temporary As-
sistance for Needy Children (TANF), child welfare services, foster
care, child abuse and neglect, Head Start, Child Care and Devel-
opment Fund, youth programs, developmental disabilities pro-
grams, and Native American programs. Contact the National Clear-
inghouse on Child Abuse and Neglect Information at (800) FYI-
3366 for a copy of its resource packet on funding or visit the Admin-
istration for Children and Families’ web site at www.acf.dhhs.gov.

Centers for Disease Control and Prevention. The Centers for
Disease Control (CDC) and Prevention designates a significant
amount of money for injury control research and demonstration
projects as well as other areas of health and safety relevant to
EMSC. Funding categories include: violence prevention, suicide
prevention, HIV/AIDS research, injury prevention and control, school
health promotion, tuberculosis infection control, and chronic dis-
ease prevention. CDC also provides some funding for conference



MMMMMeeting the NNNNNeeds of CCCCChildren: A GA GA GA GA Guide to FFFFFunding EMSC PPPPProjects FFFFFundraising       77777

support. For more information, call (404)332-4561, visit CDC’s
web site at www.cdc.gov/funding.htm, or write to: Grants Man-
agement Branch, Centers for Disease Control and Prevention,
Room 321, 255 E. Paces Ferry Road, NE, Atlanta, GA 30305.

Health Care Financing Administration.  The Health Care Fi-
nancing Administration (HCFA) administers the Medicare and
Medicaid programs. Along with HRSA, HCFA also runs the
Children’s Health Insurance Program, a program expected to
cover close to 10 million uninsured children in the United States.
HCFA is also concerned about quality improvement as it relates to
all three programs administered by its agency. More information
about HCFA’s programs can be found at www.hcfa.gov.

Indian Health Service.  Programs supported by Indian Health
Service (IHS) are creative and collaborative in their approach to
meeting the unique health needs of American Indian and Alaska
Native children and their families. Particular emphasis is on pro-
viding family-centered care and on partnership efforts with tribal
health organizations to provide accessible and acceptable MCH
services to women, infants, and children. More information can
be found on the IHS web site at www.ihs.gov.

National Institutes of Health.  The National Institutes of Health
(NIH) has devoted millions of dollars to specialized research af-
fecting pediatric health. This EMSC-related research is usually
conducted by a university medical school or children’s hospital,
but state agencies are also frequently listed as eligible applicants.
NIH is comprised of 25 separate institutes and centers, including:
the National Cancer Institute; the National Heart, Lung and Blood
Institute; the National Institute of Child Health and Human Devel-
opment; the National Institute on Drug Abuse; the National Insti-
tute of Mental Health; the National Institute of Nursing Research;
the National Library of Medicine, and the National Center for Re-
search Resources.For more information, read the NIH Guide to
Grants and Contracts, which is available online at www.nih.gov.

Substance Abuse and Mental Health Services Administration.
Through its Center for Mental Health Services, Center for Sub-
stance Abuse Prevention, and Center for Substance Abuse Treat-
ment, the Substance Abuse and Mental Health Services Adminis-
tration (SAMHSA) provides grants specifically for mental health
issues and substance abuse prevention. Since a significant por-
tion of EMS runs are alcohol- or drug-related, it makes sense to
consider grant opportunities through one of these centers. In addi-
tion, three special offices are relevant for EMSC: the Office on AIDS,
the Office for Women’s Services, and the Office of Managed Care.

For more information about current funding opportunities
through SAMHSA, search online at www.samhsa.gov or contact
the National Clearinghouse for Alcohol and Drug Information at
(800) 729-6686.

Department of Transportation
The federal EMS organization is housed within DOT’s NHTSA
and therefore has many grant opportunities that are relevant to
EMSC.  Child passenger safety programs and injury prevention
are just two examples of issues that NHTSA funds. Section 402 is
a block grant program administered by NHTSA with the aim of
reducing “traffic accidents, deaths, injuries and property damage”.
For more information, access NHTSA’s web site at
www.nhtsa..dot.gov.

Department of Justice
Within DOJ, there are several offices that fund programs of interest
to the EMSC community: the Office of Juvenile Justice and Delin-
quency Prevention, the Bureau of Justice Assistance, Office of Vic-
tims of Crime, American Indian and Alaska Native Affairs Office,
and the Office for State and Local Domestic Preparedness Sup-
port. Most funding supports violence prevention initiatives. For more
information, access www.ncjrs.org/fedgrant.htm or call the Na-
tional Criminal Justice Reference Service at (800) 851-3420.

Department of Education
DOE provides some funding for school health initiatives, violence
and drug prevention programs, or for efforts to improve services for
children with disabilities. For example, DOE sponsors the Safe
and Drug-Free Schools program. For more information, access
www.ed.gov.

Staying in the Loop with Federal Funding
In addition to calling or writing the grant-making agencies listed
above, the federal government publishes two highly informative
funding resources, the Federal Register and the Catalogue of Fed-
eral Domestic Assistance. Both are designed to help organizations
remain current with prospective federal funding opportunities. In

Hint:  Generally, an EMSC project will need to form a part-
nership or consortium with other state agencies or eligible
organizations to compete for funding from federal agencies.
Grant reviewers often consider joint ventures to have a greater
likelihood of success. Form partnerships with your state of-
fices for EMS, MCH, Highway Safety, Medicaid, Education,
Rural Health, Family Services and/or with an academic re-
search facility. Explore thoroughly the level of openness to
collaboration within your state.

Before submitting a proposal, ask the grant-making
agency for clarification of its goals and needs. In the case of
discretionary grants, you should contact the federal program
officer or grants management office of the funding agency
prior to development of the grant proposal to find out whether
your idea suits the agency’s priorities, interests, and require-
ments. Finally, take time to review all of the criteria set forth in
the published request for applications.
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addition, the EMSC National Resource Center recommends its
Grants Alert.

Federal Register
The Federal Register posts funding announcements daily and is
available online at www.access.gpo.gov. Once there, click on “Fed-
eral Register” and type in the key words and dates of interest. Some
examples of key words to try include: emergency, trauma, health
care, injury, violence, children, disability, rehabilitation, and pri-
mary care. If you prefer, ask a grants management official, devel-
opment officer, librarian, student, or volunteer to review the Regis-
ter with your interests in mind. Be sure to provide this person with
an orientation to your project’s specific needs and objectives. When
you find an announcement of interest to you, request a copy of the
agency’s grant guidance or application kit.

Catalogue of Federal Domestic Assistance
Twice a year, advance notices for federal grant programs are
published in the Catalogue of Federal Domestic Assistance. This
catalogue is easy to use and is available at most major public
libraries or at libraries designated by the federal government as
depositories. For a list of federal depository libraries, write to:
Chief, Library Division, Superintendent of Documents, Stop SSL,
Washington, DC 20402. The catalogue is also available online
at www.cfda.gov.

For a small service charge, the Federal Assistance Programs
Retrieval Service (FAPRS) offers keyword searches of the federal
programs described in the catalogue. For more information, call
(800) 669-8331. To conduct key word searches of your own, order
the CD-ROM version of the catalogue for $100/year from the Gen-
eral Services Administration at (202) 401-8135. A subscription to
the printed catalogue is also available by writing to the Govern-
ment Printing Office, Superintendent of Documents, Washington,
DC, 20402 or call (202) 512-1800. Note that most state govern-
ments and universities already have a subscription to the cata-
logue. Before ordering, check with your grants management or
development office.

EMSC Grants Alert
Published monthly by the EMSC National Resource Center,
Grants Alert lists privately and publicly funded grants available for
health care-related projects. The descriptions include the
amount of available funding, eligibility stipulations, priority or
focus, submission deadlines, and contact information.” Grants
Alert is available free of charge by accessing the EMSC web site
at www.ems-c.org.

State, County, and Local Government
Funding Opportunities
Depending on the latitude conferred by your state’s legislative or
executive branches, your EMS agency may be “preauthorized” to
revise its budget to support EMSC and to retain EMSC staff. If not,
several states have enacted legislation to authorize and/or appro-

priate funds for EMSC. Currently, states with some form of EMSC
legislation include: Arkansas, California, Colorado, Florida, Ha-
waii, Illinois, Kentucky, Louisiana, Maryland, Nebraska, New Hamp-
shire, New Jersey, Ohio, Oklahoma, Puerto Rico South Carolina,
Tennessee, Texas, Rhode Island and Utah. Call the EMSC Na-
tional Resource Center for copies of model legislation and for in-
formation about the legislative process. Passage of state legisla-
tion almost always requires the support and advocacy efforts of a
broad-based coalition inclusive of professional and
consumer-based organizations.

Agencies in state government other than EMS may be willing
to award a grant or sign a contract in support of EMSC. Your state
offices for maternal and child health, injury control, and/or children
with special health care needs, for example, may offer support in
the areas of immunization, injury prevention, primary care, children
with special health care needs, and health care financing issues.

Your governor’s highway safety office, through its Section 402
funds, may also provide support. EMS is specifically named as one
of nine national program priorities authorized to receive a share of
Section 402 funds. Some other authorized priorities are: occupant
protection, pedestrian safety, bicycle safety, motorcycle safety, and
speed control. Several EMSC projects have already received Sec-
tion 402 grants to purchase equipment, develop training materials,
and conduct seminars. In addition, there are Section 410 funds,
available through the same office, which are earmarked for efforts
to reduce alcohol-related traffic injuries (see Catalogue of Federal
Domestic Assistance, 20.601).

Depending on the objectives of your EMSC project, you may
want to approach your state agencies of education, Medicaid, child
abuse prevention, rural health, or juvenile justice for financial sup-
port.  Another option to consider is that of selling EMSC products
and services, particularly injury prevention and training programs,
to agencies in county and municipal government. Advise jurisdic-
tions in which you already have a presence that you would like to
continue to provide services, but that you will need financial sup-
port. Let jurisdictions in which you do not have a presence know
that you would like to expand services to their area, but need fund-
ing. For example, local health departments might purchase a re-
source package developed by your project or subscribe to a train-
ing and technical assistance service you are able to provide.

Foundation Funding Opportunities
Foundations exist solely to give away money, and many of them
are likely to view EMSC as a worthy cause. EMSC has identified
five primary foundation categories:

¨ Independent or family foundation, established by an
individual or family for charitable purposes, such as
the Robert Wood Johnson Foundation;

¨ Corporate foundation, created to coordinate most or
all of a corporation’s charitable giving, such as the
Mobil Foundation;

¨ Operating foundation, dedicated to raising money and
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support for a single organization such as a university,
hospital, or nonprofit; the “Make-a-Wish” Foundation,
for example;

¨ Community foundation, established to meet the
charitable needs of a state, region, county, or metro-
politan area, such as the Cleveland Foundation; and

¨ Conversion foundation, established to meet the needs
of the community once a non-profit hospital converts
to a for-profit status.

EMSC grantees should call the EMSC National Resource Center
for a list of prospects for foundation support under each category.

Many can be identified through a computerized database. In addition,
check to see if a library near you carries these standard directories:

¨ National Guide to Funding in Health
¨ National Guide to Funding for Children, Youth,

and Families
¨ Foundation Directory
¨ Foundation Reporter
¨ A state-specific foundation directory

More information about each of these can be found in Appendix G,
Bibliography. The Foundation Reporter, published by the Taft

California. The state legislature appropriated funds for EMSC
program implementation. The EMSC coordinator position is
also funded through state legislation.

Colorado.  State trauma legislation authorizes the health de-
partment to solicit and receive grants and donations in support
of EMSC.  Even without federal funds, the health department
has continued to maintain staffing for EMSC activities.

Florida. This state’s legislature recently appropriated $200,000
for a technical assistance panel to conduct statewide EMSC
program planning and assessment.

Hawaii. EMSC receives a share of the state EMS budget.

Iowa.  The state injury prevention “Love our Kids” license plate
provides revenue for EMS.

Louisiana. This state’s EMSC legislation authorized the hiring
of a full-time EMSC coordinator using a portion of the EMS
budget and allows for the solicitation of public and private funds
for EMSC.

Maryland. EMSC receives a share of the state EMS budget.
The project has also received Section 402 funding from the
Governor’s Highway Safety Office in support of purchasing train-
ing equipment.

New Hampshire. EMSC received $7,500 from the Governor’s
Highway Safety Office to support six pediatric trauma care courses.

New Jersey. The state’s legislature recently appropriated
$150,000 for EMSC. In some years the appropriation has been
as high as $300,000.

New York.  EMSC received $10,000 from the New York chapter
of the American Public Health Association to conduct injury pre-
vention pilot programs.

North Carolina. EMSC has been awarded foundation grants
in excess of $1 million from the Duke Endowment. The purpose

of these grants is to implement a statewide injury prevention
campaign in the schools. EMSC is pursuing funding from other
foundations and North Carolina EMSC is the leading example
for this approach to fundraising.

Ohio. EMSC received financial support from the state MCH
office to conduct its original EMSC needs assessment.

Oklahoma. This project has received $53,000 from the
Governor’s Highway Safety Office (Section 402 funds) to conduct
Bystander Care training. The state’s legislature passed a law
establishing an EMSC Resource Center and authorizing the cen-
ter to solicit public and private funds. The project also generates
revenue by charging registration fees for some courses.

South Dakota. The governor’s Highway Safety Office, through
its Section 402 funds, paid for production of an educational
slide set used by this EMSC project.

Texas. The state’s legislature enacted an EMSC law, but there
has been no appropriation to date. However, EMSC is autho-
rized to solicit public and private funds.

Utah. Primary Children’s Hospital continues to provide two
full-time employees for statewide EMSC training activities. This
is an excellent example of a public-private partnership.

West Virginia. The state’s health department has set aside
$60,000 for addressing EMSC/pediatric trauma care needs and
concerns.

Wisconsin. One of the state’s targeted issue grants suc-
ceeded in securing $100,000 for a youth violence prevention
and treatment initiative. Currently they are working with the
Kiwanis clubs, Children’s Miracle Network, and  several
insurance organizations as potential resources for compo-
nents of the EMSC program.

Wyoming. A grant from the PTA is supporting the completion of
a statewide survey of ambulances for pediatric equipment.

EMSC Case Studies in Fundraising
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Group, provides an index of foundations that have a history of or
are open to contributing money to emergency/ambulance ser-
vices and/or to children’s health and hospitals.  Check to see if any
are headquartered in your state. However, keep in mind that it is
best to utilize more than one fundraising resource.

The Foundation Center is a national nonprofit organization
based in New York City that researches and disseminates detailed
information about funding sources. You should be able to find di-
rectories such as those listed above at a library near you that serves
as a “cooperating collection” for the Foundation Center. A list of the
Foundation Center’s publications and cooperating collections
are accessible online at www.fdncenter.org or call the Center at
(800) 424-9836.

Exploring the Legalities of Foundation Funding
To receive foundation support, an EMSC project may need to es-
tablish a 501(c)(3) organization or identify itself with a nonprofit
organization that can serve as the applicant for and recipient of a
foundation grant. Universities, hospitals, and associations that house
or otherwise support your project already have nonprofit status, as
do some EMS agencies. Work with these nonprofit organizations
to increase the level or share of funding from foundations that is
being allocated for EMSC needs.  In some cases, a state agency
may solicit and receive a foundation grant. If your project is housed
in the state government, check with your offices of General Coun-
sel or Secretary of State. Additional information about your Office of
Secretary of State is available by contacting the National Associa-
tion of Secretaries of State at (606) 244-8173.

Corporate Funding Opportunities
Your project may receive funding or other kinds of support through
divisions of a corporation such as: corporate giving, marketing,
public relations, government affairs, or human resources. Many
corporations already have a history of contributing to child health
initiatives.

EMSC is an excellent prospect for a statewide, cause-related
marketing campaign. Cause-related marketing enables a com-
pany to link itself with a charitable or social cause in a way that
advances public support for the cause and contributes to increased
sales of the company’s product.

An example of a cause-related marketing campaign would
be the donation to your project of a penny for every gallon of gas
sold by a petroleum distributor or the donation of pediatric equip-
ment and supplies to ambulances and emergency departments
by an insurance company. In either scenario, the company would
be authorized by you to promote itself as “an official sponsor”. Ex-
plain to the company’s marketing or public relations staff what you
see as the benefits of sponsorship. For more information about
cause-related marketing, order the two publications from Cone
Communications listed in the bibliography.

It is important to be conscious of the ways in which a partner-
ship with a corporation may imply acceptance of a product or of a
marketing strategy. An EMSC project would want to think twice, for

example, about soliciting support from a beer manufacturer, to-
bacco distributor, or a company that has recently experienced
public scandal. Some examples of good prospects for corporate
support are: utility and phone companies, insurance companies,
large banks, pharmaceutical companies, automakers, and the
manufacturers and distributors of petroleum products.

EMSC grantees should ask the EMSC National Resource
Center to conduct a computerized search for prospective cor-
porate sponsors or check their local library for these standard
directories:

¨ Corporate Giving Directory
¨ National Directory of Corporate Giving
¨ Register of Corporation Directors and Executives
¨ directories published by state and local Chambers

of Commerce
¨ the telephone yellow pages

Taft’s Corporate Giving Directory provides an index of corpora-
tions that have a history of or are open to contributing to emer-
gency/ambulance services or to children’s health and hospitals.
However, as noted above, it is best not to rely on only one directory.

On an annual basis, special issues of Business Week, Forbes,
and Fortune magazines provide detailed information about the
most profitable corporations in the United States. These corpora-
tions may be interested in making a large contribution to your
project. If you have a particular corporation in mind, check out its
web site to learn more about its mission and marketing strategies.

Ask your state or local Chamber of Commerce for the opportu-
nity to present a proposal to its board. The Chamber may offer
direct funding, in-kind services, technical assistance in securing
other funding, or a volunteer to serve as chair of your EMSC
fundraising task force. Bring with you a short proposal and budget
that spell out the needs and objectives of your project. Use EMSC
case studies (compelling stories) and statistics to make your case.
Call the EMSC National Resource Center for a contact at your
state Chamber of Commerce or call the Council of State Cham-
bers of Commerce at (202) 484-8103.

Exploring the Legalities of Corporate Funding
EMSC projects housed in state government should check with
their office’s of general counsel or secretary of state regarding the
legal parameters for corporate fundraising. Ask whether your state
agency may receive a corporate grant as a public-private partner-
ship or whether authorizing legislation is needed to solicit and
receive corporate funds. Perhaps your project may not receive a
direct grant, but may receive donated resources and other sup-
port: finished publications, equipment and supplies, technical con-
sultation, and volunteers. You may, for example, be able to give a
corporation a list of the pediatric equipment and supplies needed
by ambulance companies and emergency departments within your
state, as determined by a statewide needs assessment. The cor-
poration would then provide direct support to the organizations in
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question. Perhaps a corporation can produce injury prevention
resource kits for schools or information packets for families of chil-
dren with special health care needs. The corporation could do-
nate these items to the state or distribute them directly to those who
will use them.

Other Funding Opportunities
Most organizations advancing a worthy cause need to diversify
their funding stream. They need to expand beyond a single source
of funding or, if long-term funding appears secure, they need to
explore other options to prepare for unexpected change or growth.
In addition to government, foundation, and corporate support, here
are some other financing strategies that may be of benefit.

Create an independent non-profit for EMSC in your state.
This is a viable option if your project is not secure as a program of
state government, a university or college, a state association, or a
health care organization. Your general counsel’s office, a tax attor-
ney, or your state bar association can help you get started as a
nonprofit. Information is also available from your state nonprofit
association. Note the textbook on nonprofit startup by Anthony
Mancuso, cited in the bibliography. Your EMSC nonprofit could
serve as a statewide resource center or as the champion of a
statewide training, public education, or prevention campaign.

Nonprofit organizations whose primary mission is to secure
passage of legislation apply under section 501 (c)(4) rather than
section 501 (c)(3) of the Internal Revenue Service (IRS) code. If
your Advisory Committee wants to implement programs and to se-
cure passage of legislation, it may be helpful to file under both
sections of the IRS code - establishing “sister” organizations, with
separate accounting and fundraising mechanisms.

Approach individual donors.  Most contributions to worthy
causes are made by individuals. This support from individuals is
solicited in a variety of ways - through participation in special events,
the sale of products, subscriptions, tuition and fees, memberships,
direct mail, telethons, and planned giving programs. Planned giv-
ing has become a hot trend in fundraising. The trust department of
a bank may be able to assist you in identifying wealthy individuals
who are interested in charitable giving and in acquiring a tax shel-
ter. Estate planning attorneys may also know of some interested
clients. Additional information is available from the National Com-
mittee on Planned Giving, 310 Alabama Street, #210, Indianapolis,
IN 46204; (317) 269-6274.

Hold special events.  Fundraisers may include dinners, mara-
thons, health fairs, comedy shows, raffles, antique sales, and auc-
tions. Such events often capture the attention of the media and of
large donors. They can also be fun, if well planned and executed.
Consider organizing a special kickoff event for a statewide “Cam-
paign for Kids.”

Sell products. Selling EMSC products may bring in additional

revenue and heighten visibility.  Products to be sold could include
laminated pediatric assessment cards, training materials, injury
prevention slides and reports, and public education posters. More
generic items include cookbooks, calendars, coffee mugs, per-
ishable goods, long distance calling cards, pins, and T-shirts.
Some products might be sold at a health fair, for example. Ask a
corporation or voluntary organization to underwrite the production
of these items and/or to provide volunteers to help sell the product.
Explore whether you might sell advertising space in any of your
publications. Examples of product fundraising strategies are avail-
able from the Association of Fund Raisers and Direct Sellers, De-
partment L, Suite 500-G, 5775 Peachtree-Dunwoody Road, At-
lanta, GA 30342; (404) 252-3663. Remember to consult your gen-
eral counsel’s office for any legal considerations.

Charge tuition or service fees.  If you need to recover costs,
consider charging or increasing tuition and registration fees for
the trainings and seminars your office conducts. In addition, ask
local health departments or businesses to support these classes
through scholarships for the students.

Involve community organizations. A community-based orga-
nization such as Kiwanis; Women’s Rotary; Junior League; Par-
ent-Teacher Association; and Elks, Moose, or Lions clubs may be
willing to raise money, thus helping to maintain or expand your
project. They might, for example, manage and staff a special event.
Call the EMSC National Resource Center for contacts in these
voluntary organizations.

Consider direct mail. Direct mail, effectively packaged and tested,
can be an excellent source of long-term revenue for EMS and for
EMSC. However, direct mail usually requires significant up-front
capital for purchasing mailing lists, hiring a consultant, and identi-
fying or establishing a nonprofit vehicle to receive the funds. It also
demands a willingness to wait for the donor base to grow large
enough to make an adequate return. An easier approach is to
partner with an organization in your state that already has a direct
mail program - a university, hospital, association, or other non-
profit. EMSC then becomes an outreach program of the adopting
organization.  A signed agreement specifies how income raised
through the direct mail program will be shared and spent. Informa-
tion about direct mail fundraising is available from the Direct Mail
Fundraisers Association, 445 W. 45th Street, New York, NY 10036;
(212) 489-4929 and from the National Federation of Nonprofits,
815 15th, N.W., Washington, DC, 20005; (202) 628-4380.

Join the Combined Federal Campaign (CFC). In 1991, five
million federal employees gave $204 million through 480 local
CFC-affiliated campaigns. Although a majority of CFC campaigns
are organized by local United Way affiliates, most of the donations
go to charities not affiliated with the United Way. Your state govern-
ment and major employers in the state may have similar work-
place campaigns that could allocate a share of proceeds to EMSC.
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To get the address for your Local Federal Coordinating Commit-
tee, contact the Office of Personnel Management, Office of CFC
Operations, 1900 E Street, NW, Washington, DC 20415.

Explore United Way designation. The United Way is a major
source of funding for health and human services. However, the
focus of most projects funded through the United Way is at the
community rather than the state level. An EMSC project working
primarily within a county or metropolitan area may be eligible.
Each United Way organization has its own bylaws and policies.
Some have governing boards representative of the community that
decide how funds received will be allocated.  Others allow donors
to designate contributions to organizations listed on the appeals.
Still others allow donors to write in a nonprofit charity of their choice.
For more information about becoming a United Way designee,
call (800) 411-UWAY or visit www.unitedway.org.

Request a share of fines/taxes. In states such as Ohio, remark-
able levels of funding have been generated for EMS through fines
levied upon traffic violations. EMSC could be designated as a re-
cipient of some of these funds by special formula. New taxes on
vehicle registrations or driver’s license permits or a share of cur-
rent levies on these items are another option. For examples of
states using fines and levies to support EMS, see Guide to Fund-
ing Alternatives for Fire and Emergency Medical Services Depart-
ments, cited in the attached bibliography.

Solicit in-kind donations. In addition to grants and individual
contributions, ask for in-kind donations such as office space, staff
support, use of equipment, expert consultation, finished publica-
tions, and volunteers. Your success in securing donations such as
these will make the project more appealing to funders, politicians,
the media, and the general public.

Additional Facts and Tactics for Fundraising

Creating A Special Account for Fundraising Activities
Determine whether a member organization of your EMSC Advisory
Committee may set up a special account to receive funds for EMSC
needs and activities. These funds would be managed by the mem-
ber organization, with oversight by its own Board and by the EMSC
Advisory Committee. In this scenario, state government and fed-
eral grant resources would not be diverted to fundraising, to the
extent that this is prohibited, and moneys raised would be used for
expenses other than those already covered by federal or state funds.
They might be used, for example, to expand the reach and scope
of the EMSC program, to transfer the project out of state govern-
ment, if necessary and applicable, or to continue programmatic
activities under the care of some other organization once federal
and/or state funding has been exhausted.

State law may prohibit direct transfer of funds from such a
special account to an agency in state government (e.g., to EMS or
MCH). But be sure to explore whether your office may receive

payment for the products and services it provides. Ask your general
counsel’s office, secretary of state’s office, state bar association,
or a tax attorney to assist you in clarifying the legal details.

Taking Advantage of the University Setting
EMSC projects housed at universities should be able to fundraise
as much as they want, as long as the moneys raised are not used
for expenses already covered by federal or state grants and as long
as the development department of the university is supportive of
the effort. Provide your development department with a list of your
project’s needs and objectives and a budget. Ask for suggestions
regarding funding options and strategies.

Creating A Fundraising Task Force
Consider establishing a task force to write additional grant propos-
als or to develop an overall strategy for securing the resources
needed to address objectives not currently supported by federal or
state funds. The task force should include representatives from a
health care agency or association, a community or voluntary orga-
nization, and a corporation. Take advantage of the fact that coali-
tions striving to meet the health care needs of children are attrac-
tive to public and private funders.  If there is concern about com-
peting for grants among members of the EMSC Advisory Commit-
tee or about potential conflicts of interest, ask a business leader or
representative from a community organization to chair the task
force.  You may also be able to secure assistance from a local
fundraising executive.  To help you identify a local executive, contact
the National Society of Fundraising Executives at (703) 684-0410.

Affiliating the Project
Consider affiliating your project with the state chapter of an asso-
ciation, such as the American Academy of Pediatrics, the Ameri-
can College of Emergency Physicians, the Emergency Nurses
Association, or the American Hospital Association. This chapter
would “adopt” your project, serving as its nonprofit vehicle, or would
assume long-term responsibility for one or more objectives previ-
ously addressed by your project, thereby helping to institutionalize
the effort.

An alternative would be to affiliate permanently with a univer-
sity or college. The university would serve as the nonprofit vehicle
for EMSC and could list EMSC as “one of its many programs” in
fundraising appeals. This strategy could generate additional rev-
enue and public support for the university.

Similar to a partnership with a state association, university or
college, your project may affiliate permanently with some other
health care organization in the state such as a children’s hospital,
a nonprofit EMS agency, or a managed care plan. This health
care organization could then identify EMSC as “one of its many
programs” in fundraising appeals or marketing campaigns. A man-
aged care plan, for example, may have much to gain in its public
relations efforts through affiliation with EMSC.

Affiliation may imply transfer of the project or of project objec-
tives from a state agency such as EMS or MCH to a private non-
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profit in the state. It is also possible, however, that the reverse will
occur. If your project is now housed at a university or hospital, the
state EMS or MCH agency may adopt your project and provide it
with financial support through a contract or grant or may offer it a
permanent home in state government. However, expansion of the
EMS or MCH office with additional full time employees may re-
quire passage of authorizing legislation.

Besides affiliation with state government or with a nonprofit, your
project may become the outreach program of a for-profit corporation
or of a consortia of businesses, such as the state Chamber of Com-
merce. If exploring this route, ask for a three- to five-year commitment.

A Step-by-step Guide to Securing Financial Support

Step 1: Budget Time
Four to six hours per month should be dedicated to the fundraising
process. This includes time spent conducting research, network-
ing with prospective funders, and writing and submitting grant pro-
posals. Match your fundraising efforts to EMSC needs, problems,
and objectives, as these become clear to you. Keep in mind that
there is often a three to six month period between the submission
of a grant proposal, review and approval, and the actual transfer of
funds.

Step 2: Create A Set of Resource Files
Set up a system to file information about funding sources, con-
tacts, and grant application forms. Keep a separate file for docu-
menting project achievements or outcomes. Files for new ideas
and materials to attach to grant proposals, such as press clips,
resumes, and strategic plans will also be helpful.

Step 3: Call the EMSC National Resource Center
EMSC grantees should contact the EMSC National Resource
Center for assistance with researching prospective funding sources
and with technical support in developing a strategy for survival or
for expansion of current project activities. The Center also offers
input on how to make ideas appealing to funders and provides
written comment on grant proposals.

Step 4: Establish A Task Force
Invite leaders in your state who care about children to participate in
the fundraising process. Ask a corporate leader or representative
of a voluntary organization to chair an EMSC fundraising task force.
Include a development officer or professional fundraiser who is
willing to assist pro bono or at a low price. Identify a consumer or
parent who has a compelling story to write a letter of support or to
participate in appointments with funders. Keep in mind that mem-
bers of your task force or of your broader network may have ideas
about fundraising options, may have personal contacts with fund-
ing sources, and/or a willingness to introduce you to a funder or to
approach the funder personally on your behalf.

Step 5: Develop A Strategic Plan
Use available data and your experience in EMSC to determine the
mission, goals, and objectives of your project for the next two to
three years. Define the scope of the project, including populations
to be served, aspects of the child health continuum to be addressed,
products to be developed, and partnerships to be formed.  Ask your
Advisory Committee, a special task force, or a focus group to help
you create this strategic plan. Solicit their ideas for a two- to three-
page concept paper describing what your project hopes to ac-
complish and the resources you will need to succeed (see Appen-
dix C: Chart for Idenfying Resources). Draft a budget and solicit
input and feedback from key players in the state whose support you
will need.

Step 6: Research the Options
Begin by determining the type(s) of funder you wish to work with
(see Appendix D: Indentifying Prospective Sources and Strategies
for Fundraising). Once identified, conduct a thorough search of
the funder’s web site (see Appendix E: Securing Additional Infor-
mation). Ask your task force to review materials provided by the EMSC
National Resource Center on funding prospects in your state. See if
the development staff of a hospital, university, or association has any
suggestions or is able to provide you with information about funders.

Explore the Foundation Center’s cooperating collection near
you or the development section of a major library in your state to
familiarize yourself with available computerized databases,
CD-ROM programs, and directories. A number of resources are
available that make searching for funders by key words and by
location very easy, such as:

¨ FC Search (The Foundation Center);
¨  Prospector’s Choice (The Taft Group);
¨ Orca’s Sources of U.S. Foundations;
¨ Oryx’s Grants Database; and
¨ Guide to Grants (The Chronicle).

These programs enable you to select funders by state, subject
area, total assets, and amount of funds given annually.  There is
also an online database search program called “DIALOGUE”. To
subscribe to this database, contact Knight-Ridder Information at
(800) 3-DIALOGUE [334-2564] or visit a major university or public
library in your state that already subscribes to DIALOGUE.If time is
a problem, ask an intern, administrative assistant, or volunteer to
help.

Develop a list of prospective sponsors. You should have at least
ten candidates, but may well need as many as 20 to 40 prospects to
be successful. Make certain that your project matches the giving
interests and practices of the funder. Most agencies, foundations,
and corporations publish information about their areas of interest,
limitations and restrictions, deadlines for submission, and guide-
lines for making initial contact. Take a look at the 990PF tax form
filed by foundations of interest to you. These tax forms provide
detailed information about the foundation’s recent giving history
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and are available at branch offices of the Foundation Center, from the
IRS, or from your state attorney general’s office.

Step 7: Approach the Funder
Follow the guidelines published by each funder, determine how you
are going to approach each – by telephone, letter of intent, appoint-
ment, or formal application – and who is going to take the lead.

An introductory call. The first telephone contact may be made
by an Advisory Committee member – a pediatric surgeon, an
association’s state chapter president, or a corporate leader, for
example. The individual explains why he or she is calling, briefly
describes the mission and goals of the EMSC project, asks about
the possibility of submitting a project summary or full proposal,
and/or requests an appointment to gain initial feedback.

A letter of intent. Some funders do not want to be called and
prefer or require a letter of intent. This pitch letter is usually no
longer than two to three pages in length and  describes your orga-
nization, the need to be addressed or problem to be solved, your
project’s anticipated outcomes, how the program will be carried
out, and how much money it will cost. It also asks for permission to
submit a full proposal (if required), indicates when you will be fol-
lowing up with the funder, and provides contact information for
resolving any questions. Finally you should thank the funder for
consideration of your request. Note that, in general, corporations
tend to prefer these short straightforward letter proposals, while
foundations and government agencies tend to require lengthier
proposals with greater detail.

Appointment with the funder. You or someone in your EMSC
network may be able to secure an appointment with a funder. Treat
this opportunity as a command performance and prepare well.
The appointment may begin with some informal conversation, but
be sensitive to the funder’s time. You may want to bring an expert
with you and/or a consumer who has had an EMSC-related expe-
rience. Introduce any participants. Share the mission, goals, and
accomplishments of your current project. Describe activities that
are currently supported and explain the needs that remain unmet.
Show that your proposal is unique and likely to have an impact.
Note the collaboration and partnering it will entail. Share support-
ing or clarifying documents. Encourage questions and dialogue
and ask for feedback. Respond to the funder’s concerns and in-
quire about the next step in the application process.

Once you have made your initial contact, and the funder has
expressed interest in your work or a willingness to consider your
request, ask for the funder’s annual reports, informational bro-
chures, and grant guidelines and applications to assist you in tai-
loring your proposal to the grant-maker’s mission and interests.

A formal application.  A grant proposal may be written by a staff
member, consultant, development officer, corporate leader, or vol-
unteer. It should follow the funder’s grant guidelines and use the

funder’s application forms.  Most applications, including federal
grant guidances, are available online. Although each funder has
different requirements, a good proposal should include most of
the following:

�  A cover letter no longer than one to two typed pages that
acknowledges your previous contact or linkage with the funder,
describes your organization, provides a concise explanation of
the project to be funded, summarizes the needs to be met and
results to be achieved, states the amount requested, and
provides names and telephone numbers of individuals who can
answer questions.

�  A title page that provides the name of the organization
requesting the funds, a one-sentence name for or description of
the project, and the submission date of the proposal.

�  A table of contents should present the format of the
proposal in outline form, indicate subheadings, provide page
numbers, and follow the progression required by the funder.

�  An executive summary no longer than one to three typed
pages that includes the need or problem to be addressed, who
will benefit from the project and how, the strategies and methods
that will be used to address the need, the level of funding and

· Start with an outline.
· Allocate enough time for research, editing, and fine

tuning.
· Follow the funder’s directions scrupulously, including

those for format and length of the proposal.
· Have your chief financial person review the budget.
· Get input from other qualified individuals.
· If possible, ask for preliminary feedback from the funder

and incorporate his or her suggestions.
· Use compelling statistics and stories.
· Communicate confidence and a concern for your

constituents.
· Don’t ramble!
· Avoid professional or technical jargon and write out

acronyms at first use.
· Secure all required signatures.
· Check spelling and grammar and make sure the

funder’s names and titles are correct.
· Use a font size that is easy to read or that meets the

funder’s guidelines.
· Use bindings that allow pulling out and copying of pages.

Additional Helpful Tips for Writing Grant Proposals
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other resources needed to achieve project goals and objectives,
the organization’s unique ability to perform the work entailed,
and an evaluation plan.

�  A statement of need that includes the history or context for
the project; three to five impressive statistics and other recent
data; a few illustrative and compelling stories; and tables,
graphs, press clips, and a literature review (perhaps provided as
appendices). Remember that the statement of need serves as
the rationale for funding. It should be convincing and factual, but
not overstate the urgency of the needs.  Include gaps you have
identified in the current systems or programs.

�  A project description that discusses goals, objectives,
management or action plan, and evaluation process (see
Appendix F: Project Description— The Heart of Your Proposal).

�  A budget no longer than one to two pages that provides
information about personnel costs (salaries, fringe benefits,
consultant fees, contracts), non-personnel costs, calculations for
overhead, expenses (rent, telephone, fax, postage, printing,
copying, computer hardware and software, equipment, supplies,
registration and subscription fees, travel), the source for and
estimated value of in-kind contributions, and the source for and
amount of matching funds you expect to receive. Please note
that some private sector funders have specific guidelines for
indirect cost allowances.  Requirements for federal government
agencies can be found in circulars published by the Office of
Management and Budget. For additional details about these
circulars see Appendix J: Bibliography.

�  A concluding statement no longer than one to two para-
graphs that summarizes the importance and value of the effort;
reminds the funder that the grant will allow you to meet needs,
solve problems, test a theory, change a system, or develop a
product; and indicates how the project might benefit or serve as
a model for other government agencies or private organizations.
For example:  A common pattern might be “with the help of (the
funder), our coalition will be able to accomplish (the outcomes).”

�  Appendices that may include a short history of your organi-
zation; an Advisory Committee list; resumes and curricula vitae of
staff and consultants; sample job descriptions for staff to be
hired; abstracts of key research studies and special reports;
statistical charts and graphs; a literature review; press clippings;
examples of products previously developed; brochures for past
special events; sample evaluation instruments; letters of support;
a copy of a nonprofit status determination letter from the IRS; an
Equal Opportunity Employer (EOE) statement; a budget ratio-
nale, explaining each line item in the budget; a recent financial
statement or audit; and assurances or certifications required by
the funder. Remember to be careful about overwhelming a
prospective funder.  Provide only items that are required by the
funder or that will strengthen the proposal.

Once the proposal has been submitted, call the funder to confirm
that the materials were received. Ask about the time frame for re-
view (if not known already) and if any additional materials are
needed. If the proposal is rejected, thank the funder for the oppor-
tunity to submit, and indicate that you would welcome feedback on
the proposal. Be sure to ask if you might reapply at a later date.

Step 8: Recognize and Thank
If the proposal is accepted, send a thank you note and call the
grant-maker to express your appreciation as soon as you receive
the news. Acknowledge the funder in news releases, articles, bro-
chures, advertisements, audio-visual productions, presentations,
and interviews.  Take time to thank anyone who helped you in the
fundraising process.

Send the funder regular updates on your project’s progress,
including reports, newsletters, brochures, or products developed.
Monthly or bimonthly contact of some type is strongly encouraged.
A quarterly meeting, if appropriate and feasible, may be of value.
Some contact of an informal nature may also be beneficial, such
as inviting the funder to a special event associated with the project
or to an update over lunch. It is important for you to take the time to
demonstrate that the grant is resulting in measurable outcomes
and that the money is being spent judiciously.
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Appendix A: Organizational Chart for the Department of Health and Human Services
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Appendix B: Organizational Chart for the Health Resources and Services Administration

Administrator,
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Appendix C: Chart for Identifying Resources
Use copies of this chart to organize and complete your fundraising plan.

Resources Needed to
Succeed
(“needs or wish list”; include
dollar amounts if applicable)

Strategies for Securing these
Resources

Who will take the lead
(staff member, task force
member, collaborator, consult-
ant, volunteer)

Deadlines
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Check off the fundraising options that you believe should be explored. Ask your Advisory Committee, a fundraising task force, or a
development professional to help with the brainstorming process.

Government Sources and Strategies

� Funding from federal agencies

� Funding from agencies in state government

� Funding from county and municipal governments

� State legislation

� Percentage share of fines/taxes

Private Sector Sources and Strategies

� Foundation funding

� Corporate funding

� Individual donors

� Combined Federal Campaign

� United Way designation

� Volunteer organization

� In-kind donations

� Planned giving

� Establish independent nonprofit

� Affiliate the project

Other Sources and Strategies

� Special events

� Product sales

� Tuition/service fees

� Direct mail

� Phone bank

� Hire fundraising consultant

Appendix D: Identifying Prospective Sources and Strategies for Fundraising
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Determine which of the following web sites and computer database programs need to be explored, which organizational resources
need to be contacted, and which publications you wish to review or purchase.

Web sites

� www.mchb.hrsa.gov (Maternal and Child Health Bureau)
� www.cdc.gov/funding.htm (Centers for Disease Control and Prevention)
� www.nih.gov (National Institutes of Health)
� www.ncjrs.org/fedgrant.htm (Department of Justice)
� www.ed.gov/money.html (Department of Education)
� www.acf.dhhs.gov (Administration for Children and Families)
� www.samhsa.gov (Substance Abuse and Mental Health Services Administration)
� www.access.gpo.gov (Federal Register)
� www.ahrq.gov (Agency for Healthcare Research and Quality)
� www.foundationcenter.org (Foundation Center)
� www.taftgroup.com (Taft Group)
� www.unitedway.com (United Way of America)
� www.uschambers.org/mail/state.htm (Chamber of Commerce)
� www.whitehouse.gov/WH/EOP/OMB/html/circulars (Office of Management and Budget)

Computerized Database Search Programs

� DIALOGUE (online search program)
� FC Search (CD-ROM program)
� Prospector’s Choice (CD-ROM program)

Organizational Resources

� EMSC National Resource Center, (202) 884-4927
� Federal Assistance Programs Retrieval Service (Catalogue of Federal Domestic Assistance), (800) 669-8331
� CDC’s Grant Information Line, (404) 332-4561
� National Criminal Justice Reference Service, (800) 851-3420
� National Clearinghouse on Child Abuse and Neglect Information, (800) 394-3366
� National Clearinghouse for Alcohol and Drug Information, (800) 729-6686
� Foundation Center, (800) 424-9836
� Taft Publishing/The Gale Group, (800) 877-TAFT [8238]
� National Council of State Chambers of Commerce, (202) 484-5222
� National Society of Fundraising Executives, (703) 684-0410
� National Committee on Planned Giving, (317) 269-6274
� Association of Fund Raisers and Direct Sellers, (404) 252-3663
� National Federation of Nonprofits, (202) 628-4380
� United Way of America, (800) 411-UWAY [8929]
� Knight-Ridder Information, Inc., (800) 3 -DIALOGUE [342-2564]

 Publications

Identify any publications cited in the bibliography (see Attachment J) that you want to review or purchase.

Appendix E: Securing Additional Information
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The information provided below is designed to assist you in writing
a winning project description.

Program goals should state in broad terms the desired results of
your project. For example: “To reduce the number of children in-
jured in playground accidents in Suffolk County.”

Measurable program objectives should state the desired out-
comes in concrete terms. For example: “During the next five years,
our coalition of health and education professionals, business lead-
ers, child care providers, churches, and voluntary organizations
will reduce, by 50%, the number of reported playground injuries to
children under the age of 12 who reside in Suffolk County.” Notice
that the objective is written to answer the following questions:

¨ What will be accomplished?  What outcomes are anticipated?
¨ What population will be served?
¨ Who are the responsible agents?
¨ When will it be accomplished?
¨ To what extent will it be accomplished?  What will be the

impact in quantifiable terms?
¨ How well will it be accomplished?  What will be the

impact in qualitative terms?
¨ Where will it be accomplished?

A management or action plan identifies how each objective
will be accomplished.  It should answer the following questions:

¨ How is your organization uniquely qualified to achieve
these objectives?

¨ With whom will your organization partner or collaborate?
¨ What are your project milestones?
¨ Who will administer the project? (Advisory Committee?

Task Force?  Paid staff or consultants? Volunteers?)
¨ What other resources will be brought to bear?  (In-kind

contributions? Publications? Special events?)
¨ Does the project reflect the cultural diversity of your

geographic area?
¨ What will you do to ensure positive results?
¨ Does data exist to support your  methodologies and

approaches?
¨ How will the project be institutionalized to ensure permanence?

For example:  “Our task force is a special initiative under the um-
brella of the Suffolk County Children’s Welfare League (SCCWL).
The League recently compiled statistics on the number of young
children injured in car accidents in the county.  Based on that data,
the organization launched a public service campaign to educate

parents and other care givers about the importance and correct
use of car seats.

“Based on this experience, we propose to establish an im-
proved baseline data collection system for playground injuries.
The system will be developed during year one of the grant. It  will
include survey responses from schools, day care centers, EMS
providers, and hospital emergency departments.  In year two of the
grant, we will launch a public education campaign on playground
safety.  In years three and four, we will implement the playground
renovation project.  In the fifth year, we will conduct a second sur-
vey to ascertain the effectiveness of the safety campaign and play-
ground renovations.

“Our project will be guided by a steering committee com-
prised of the Suffolk County school superintendent, the head of
pediatric care for Medford General Hospital, SCCWL’s director,
the head of the Suffolk County Boys and Girls Clubs, and the county
medical director.  We will have a paid staff director and will receive
office space, administrative support, and data collection services
at no cost from SCCWL.  The local branch of a nationwide toy
store will provide partial, in-kind support for the public education
campaign.  Members of our local Kiwanis Clubs will volunteer
their time and “muscle” for the playground renovations.  We antici-
pate that SCCWL will absorb this program at the end of the five-
year grant period.”

An evaluation plan shows that you will be accountable for re-
sults and that the value of the funder’s investment will be clearly
demonstrated. It should answer the following questions:

¨ What data or information will be collected?
¨ What tools, instruments, or processes will be used to

collect the data?
¨ When and by whom will the data be collected and analyzed?
¨ How will the results of this effort be reported and disseminated?
¨ How will the success of the project be measured?

Example:  “A questionnaire will be used to survey elementary
schools, day care centers, recreation departments, local youth
organizations, and hospital emergency rooms in Suffolk County
regarding the number and type of child playground injuries for the
previous calendar year.  SCCWL polling service will tabulate and
analyze the data received.

“Based on the results, a public service campaign that  in-
cludes flyers, posters, and safety guidelines will be distributed to all
facilities with playgrounds in the county.  Playgrounds with the high-
est number of injuries will be targeted for renovation.  We will mea-
sure success by a substantial reduction in playground injuries in
years four and five of the grant.”

Appendix F: A Project Description — The Heart of Your Proposal
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This bibliography is based on information currently available. Ad-
dresses and telephone numbers for publishers as well as editions
of publications may have changed. Contact the EMSC National
Resource Center at (202) 884-4927 for assistance or to report new
information.

Overviews
A Guide to Funding Alternatives for Fire and Emergency Medical
Services Departments, 1993. FEMA Publication FA-141, United
States Fire Administration, PO Box 10274, Washington, DC 20024.

Discover Total Resources: A Guide for Nonprofits. Community
Affairs, Mellon Bank, One Mellon Bank Center, Pittsburgh, PA
15258-0001; (412) 234-3275.

Successful Fundraising: A Complete Handbook for Volunteers
and Professionals, 1993. Contemporary Books, Two Prudential
Plaza, Suite 1200, Chicago, IL 60601-6790; (312) 540-4500.

An Advocate’s Guide to Fundraising. Publication’s Department,
Children’s Defense Fund, 25 E Street, NW, Washington, DC
20001; (202) 628-8787.

Strategic Planning for Public and Nonprofit Organizations: A Guide
to Strengthening and Sustaining Organizational Achievement,
1995. Jossey-Bass Publishers; (415) 433-1740.

Writing A Grant Proposal
Winning Grants Step By Step: Support Centers of America’s
Complete Workbook for Planning, Developing, and Writing
Successful Proposals. Mim Carlson, Jossey-Bass, Inc. Publishers,
350 Sansome Street, San Francisco, CA 94104; (415) 433-1740.

Teach Yourself to Write Irresistible Fundraising Letters. Precept Press,
Inc., 160 East Illinois Street, Chicago, IL 60611; (800) 225-3775.

The Foundation Center’s Guide To Proposal Writing, 1993.
Foundation Center, 79 Fifth Avenue, New York, NY, 10003-3076;
(800) 423-9863.

Federal Funding
The EMSC Grants Alert. EMSC National Resource Center;
www.ems-c.org. This document contains federal and foundation
funding pertinent to EMSC.

Catalogue of Federal Domestic Assistance. Government Printing
Office, Superintendent of Documents, Washington, DC, 20402;
(202) 512-1800; www.cfda.gov. Library of Congress Number:

73-600118. Technical support available from Federal Domestic
Assistance Catalogue Staff, General Services Administration,
Reporters Building, Room 101, 300 7th Street, SW, Washington,
DC 20407; (202) 708-5126 or (800) 669-8331. (Subscription to
CD-ROM version available at (202) 401-8135).

Federal Register. Government Printing Office, Superintendent of
Documents, Washington, DC  20402. Search online at http://
access.gpo.gov.

NIH Guide to Grants and Contracts. Published electronically at
gopher://gopher.nih.gov.

Federal Support for Nonprofits, 3rd Edition, 1996. The Taft
Group, 835 Penobscot Building, 645 Griswold Street, Detroit, MI
48226; (800) 877-TAFT.

Guide to Federal Funding for Governments and Nonprofits.
Government Information Services, 4301 N. Fairfax Drive, #875,
Arlington, VA 22203-1627; (703) 528-1000. GIS also publishes a
Guide to Federal Funding for Hospitals and Health Centers.

Cost Principles Applicable to Grants and Contracts with State
and Local Governments. Office of Management and Budget,
Circular A-87.*

Uniform Administrative Requirements for Grants and Coopera-
tive Agreements to State and Local Governments. Office of
Management and Budget, Circular A- 102. *

Cost Principles for Nonprofit Organizations. Office of Manage-
ment and Budget, Circular A-122.*

 Uniform Administrative Requirements for Grants and Other
Agreements with Institutions of Higher Education, Hospitals, and
Other Nonprofit Organizations. Office of Management and
Budget, Circular A- I 10. *

*All Office of Management and Budget circulars are available
through a fax on demand service at (202) 395-9068.
Downloadable versions are also available via the Internet at
www.whitehouse.gov/OMB/circulars/index.html.

Foundation Funding
Coming of Age: Findings from the 1998 Survey of Foundations
Created by Health Care Conversions, 1999. Grantmakers in
Health, Washington, DC.
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FC Search: The Foundation Center’s Database on CD-ROM,
1999. Foundation Center, 79 Fifth Avenue, New York, NY,
10003-3076; (800) 424-9836.

Prospector’s Choice, 1999. The Taft Group, 835 Penobscot Building,
645 Griswold Street, Detroit, MI, 48226-4094; (800) 877-TAFT.

The Foundation Directory, 1999.  Foundation Center, 79 Fifth
Avenue, New York, NY, 10003-3076; (800) 424-9836. Additional
information is avialable in The Foundation Directory, Part 2 and
in The Foundation Directory Supplement. All three are usually
available at the Foundation Center’s cooperating collections in
every state.

Foundation Reporter, 1997. The Taft Group, 835 Penobscot
Building, 645 Griswold Street, Detroit, MI 48226; (800) 877-TAFT.

Foundation Giving: A Yearbook of Facts and Figures on Private,
Corporate, and Community Foundations. Foundation Center, 79
Fifth Avenue, New York, NY, 10003-3076; (800) 424-9836.

Health Policy Grantmaking: A Report on Foundation Trends,
1998. Foundation Center, 79 Fifth Avenue, New York, NY,
10003-3076; (800) 424-9836.

National Guide to Funding in Health. Foundation Center, 79 Fifth
Avenue, New York, NY, 10003-3076; (800) 424-9836.

National Guide to Funding for Children, Youth, and Families, 3rd
Edition. Foundation Center, 79 Fifth Avenue, New York, NY,
10003-3076; (800) 424-9836.

Grant Guides. Foundation Center, 79 Fifth Avenue, New York, NY,
10003-3076; (800) 424-9836. A series of publications listing, by
state, grants received in various subject areas of interest such
as: Children and Youth, Health Programs for Children and Youth,
Hospitals, Medical Care, Medical Education and Medical
Research, etc.

The Health Funds Grants Resources Yearbook, 7th Edition.
Health Resources Publishing, 3100 Highway 138, Wall Town-
ship, NJ, 07719-1442; (800) 516-4343.

Directory of Health Grants. Research Grant Guides, Inc., PO Box
1214, Loxahatchee, FL, 33470; (407) 795-6129.

When Your Community Hospital Goes Up for Sale: A Guide to
Understanding the Sale and Conversion of Not-for-profit Hospi-
tals to For-profit Corporations and What You Can Do About It,
1996. Volunteer Trustees Foundation for Research and Educa-
tion, Washington, DC.

Corporate Funding
How to Write Successful Corporate Appeals - With Full Examples,
1995. The Taft Group, 835 Penobscot Building, 654 Griswold
Street, Detroit, MI, 48226-4094; (800) 877-TAFT.

The Cone/Roper Study: A Benchmark Survey of Consumer
Awareness and Attitudes Towards Cause-Related Marketing.
Cone Communications, 90 Canal Street, Boston, MA 02114;
(617) 227-2111.

Cone/Roper 11: Executive Attitudes Toward Cause-related
Marketing. Cone Communications, 90 Canal Street, Boston, MA
02114; (617) 227-2111.

1999 Cone/Roper Cause-related Trends Report: The Evolution
of Cause Branding. Cone Communications, 90 Canal Street,
Boston, MA 02114; (617) 227-2111.

Corporate Giving Strategies That Add Business Value, 1995.
The Conference Board, 845 Third Avenue, New York, NY
10022-6601; (212) 339-0345.

FC Search: The Foundation Center’s Database on CD-ROM,
1999. Foundation Center, 79 Fifth Avenue, New York, NY,
10003-3076;  (800) 424-9836.

Prospector’s Choice, 1999. The Taft Group, 835 Penobscot  Building,
645 Griswold Street, Detroit, Ml, 48226-4094; (800) 877-TAFT.

The Corporate Giving Directory, 17th Edition, 1996. The Taft
Group, 835 Penobscot Building, 645 Griswold Street, Detroit, MI
48226-4094; (800) 877-TAFT.

Corporate Foundation Profiles, 10th Edition, February 1998.
Foundation Center, 79 Fifth Avenue, New York, NY, 10003-3076;
(800) 424-9836.

The Directory of Corporate and Foundation Givers, 1996. The
Taft Group, 835 Penobscot, 645 Griswold Street, Detroit, MI
48226-4094; (800) 877-TAFT.

National Directory of Corporate Giving, 5th edition, October
1997. Foundation Center, 79 Fifth Avenue, New York, NY,
10003-3076; (800) 424-9836.

National Directory of Corporate Public Affairs, 1999. Columbia
Books, Inc., 1212 New York Avenue, NW, Washington, DC; (202)
898-0662.

Business Week. McGraw-Hill Companies, PO Box 506,
Hightstown, NJ 08520-9470; (800) 635-1200. Check “The
Business Week 1000”, March 25, 1996 issue, for profitable
corporations headquartered or operating in your state.
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Forbes Magazine. Subscriber Service, PO Box 37162, Boone,
IA, 50037-0162; (800) 888-9896. Check “The Annual Report on
American Industry”, January 1, 1996, issue for profitable corpora-
tions headquartered or operating in your state.

Fortune Magazine. (800) 621-8000. Check the April 29, 1996,
“Fortune 500” issue, for profitable corporations headquartered or
operating in your state.

Standard and Poors Register of Corporation Directors and
Executives,  Volume I, II, and III, 1999. Standard & Poors, A
Division of the McGraw-Hill Companies, 25 Broadway, New York,
NY 10004; (212) 208-8702.

Corporate Philanthropy Report. Capitol Publications, Inc., 1101
King Street, 4444, Alexandria, VA 22314; (800) 655-5597.

Special Events
Aspen’s Guide to 60 Successful Special Events; How to Plan,
Organize and Conduct Outstanding Fund Raisers, 1996.  Aspen
Publishers, Inc., 7201 McKinney Circle, Frederick, MD 21701;
(800) 638-8437.

Black Tie Optional - The Ultimate Guide to Planning and
Producing Successful Special Events, 1991. The Taft Group,
835 Penobscot Building, 645 Griswold Street, Detroit, MI 48226;
(800) 877-TAFT.

The Grass Roots Fundraising, Book: How to Raise Money in
Your Community, 1992. Contemporary Books, Inc., 180 N.
Stetson Avenue, Chicago, IL 60601; (312) 782-9181.

Organizing Special Events and Conferences: A Practical Guide
for Busy Volunteers and Staff, 1990. Pineapple Press Inc., PO
Drawer 16008, Sarasota, FL 34239.

Special Events: Inside & Out: A “How-To” Approach to Event
Production, Marketing, and Sponsorship. Sagamore Publishing,
Inc., PO Box 673, Champaign, IL 61824-0673.

Direct Mail
Raising Money by Mail: Strategies for Growth and Financial
Stability, 1994. Strathmoor Press, 2550 Ninth Street, #1000,
Berkeley, CA 94710-2516; (510) 843-8888.

Starting and Managing a Nonprofit
How to Form a Nonprofit Corporation,  3rd Edition, 1996. Nolo
Press, Inc., 950 Parker Street, Berkeley, CA, 94710; (510) 459-
1976.

The Literature of the Nonprofit Sector: A Bibliography with
Abstracts, 1995. Foundation Center, 79 5th Avenue, New York,
NY 10003-3076; (800) 424-9836.

The Nonprofit Management Handbook: Operating Policies and
Procedures, with 1996 cumulative supplement.  John Wiley &
Sons, Inc., One Wiley Drive, Somerset, NJ 08875; (800) 225-5945.

Nonprofit Corporations, Organizations, Associations, with
1995-96 cumulative supplement, 6th Edition. Prentice Hall, 113
Sylvan, Englewood Cliffs, NJ, 07632.

Identifying Wealthy Individuals
Who’s Wealthy In America, 1999. The Taft Group, 835
Penobscot Building, 645 Griswold Avenue, Detroit, MI
48226-4094; (800) 877-TAFT.

New Fortunes 1994: Biographical Profiles of 650 of America’s
Emerging Wealth Holders. The Taft Group, 835 Penobscot
Building, 645 Griswold Avenue, Detroit, MI 48226-4094; (800)
877-TAFT.

Major Donors: A Listing. of More than 22,190 Individuals Who
Have Recently Donated Major Gifts to America’s Largest
Nonprofit Organizations, 1995. The Taft Group, 835 Penobscot
Building, 645 Griswold Avenue, Detroit, MI 48226-4094; (800)
877-TAFT.

Guide to Private Fortunes: 1,250 Descriptive Profiles of the
Wealthiest and Most Philanthropic Individuals and Families,
1993. The Taft Group, 835 Penobscot Building, 645 Griswold
Avenue, Detroit, MI 48226-4094; (800) 877-TAFT.

Wealthholders of America, 1995. Datarex Corporation, 358
Brannan Street, San Francisco, CA 94107; (415) 896-1900.

Planned Giving
Planned Giving for the One Person Development Office, 2nd
Edition, 1998. Deferred Giving Services, Wheaton, IL.

Practical Guide to Planned Giving, 1998. The Taft Group, 835
Penobscot Building, 645 Griswold Avenue, Detroit, MI,
48226-4094; (800) 877-TAFT.

Portable Planned Giving Manual. Taxwise Giving, 13 Arcadia
Road, PO Box 299, Old Greenwich, CT, 06870. Library of
Congress Card Catalogue Number: 92-91132; (800) 243-9122.

Newsletters, Magazines, Journals
Children and Youth Funding Report. CD Publications, 8204
Fenton Street, Silver Spring, MD 20910-4571; (310) 588-6380.
Biweekly newsletter on federal and some foundation funding.

Community Health Funding Report. CD Publications, 8204
Fenton Street, Silver Spring, MD 20910-4571; (301) 588-6380.
Biweekly newsletter on federal and some foundation funding.
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Health Grants and Contracts Weekly. Capitol Publications, PO
Box 1453, Alexandria, VA 22313-2053; (800) 655-5597.

Fundraising Management. Hoke Communications, 224 Seventh
Street, Garden City, LI, NY 11530; (516) 746-6700.

Grassroots Fundraising Journal. Chardon Press, 3781 Broad-
way, Oakland, CA 94611; (510) 596-8160.

Foundation Giving Watch. Taft Group, 27500 Drake Road,
Farmington Hills, MI 48331; (800) 877-TAFT.

Corporate Giving Watch, Taft Group, 27500 Drake Road,
Farmington Hills, MI 48331; (800) 877-TAFT.

Nonprofit World. The Society for Nonprofit Organizations, 6314
Odana Road, Suite 1, Madison, WI 53719; (608) 274-9777.

Planned Giving Today. 100 Second Avenue South, Suite 180,
Edmonds, WA 98020; (800) 525-5748.

Corporate Philanthropy Report. Aspen Publishers, Inc., 200
Orchard Ridge Drive, Gaithersberg, MD 20878; (800) 655-5597.

Foundation News and Commentary. Council on Foundations,
1825 L Street, NW, Washington, DC 20090; (800) 771-8187.

Philanthropy. Philanthropy Roundtable, 1150 17th Street, NW,
Suite 503, Washington, DC 20036; (202) 822-8333.

Children with Special Health Care Needs
Directory of Grants for Organizations Serving People with
Disabilities, 10th Edition. Research Grant Guides, Inc., PO Box
1214, Loxahatchee, FL 33470; (407) 795-6129.

Disability Funding News. CD Publications, 8204 Fenton Street,
Silver Spring, MD 20910-4571; (301) 588-6380.

Grants for Special Education and Rehabilitation: How to Find and
Win Funds for Research, Training, and Services, 3rd Edition.
Capitol Publications, Inc., 1101 King Street, Suite 444, Alexandria,
VA 22314.

Using the Internet
Fundraising on the Internet. Strathmoor Press, 2550 Ninth Street,
#1000, Berkeley, CA 94710-2516; (510) 843-8888.

The Wilder Nonprofit Guide to Fundraising on the Internet: How
to Use the Internet to Raise Funds and Sharpen Your
Fundraising Skills, 1999. Amherst H. Wilder Foundation.

State-Specific Funding Directories
Alabama Foundation Directory 1990. The Birmingham Public
Library, 2100 Park Place, Birmingham AL 35203; (205) 266-3600.

Alaska Funding Guide, 6th Edition, 1999. The Funding Exchange,
Inc., PO Box 81382, Fairbanks, AK 99708; (907) 455-4105.

The Guide to Arkansas Funding Sources, 4th Edition. Indepen-
dent Community Consultants, PO Box 141, Hampton, AR 71744;
(501) 798-4512.

Arizona Foundation Directory, Junior League of Phoenix, PO
Box 10377, Phoenix, AZ 85064; (602) 234-3388.

Guide to California Foundations. Northern California Grant
Makers, 116 New Montgomery Street, #742, San Francisco, CA
94105; (415) 777-5761 or Southern California Association for
Philanthropy, 315 W. 9th Street, #1000, Los Angeles, CA 90115;
(213) 489-7307.

Colorado Foundation Directory, Junior League of Denver, Inc.,
6300 E. Yale Avenue, Denver, CO 80222; (303) 692-0270.

1999-2000 Colorado Grants Guide. Community Resource
Center, 1245 E. Colfax Avenue, 4205, Denver, CO 80218;
(303) 860-7711.

1999 Guide to Connecticut Grantmakers. Connecticut Council
for Philanthropy, 85 Gillett Street, Hartford, CT 06105;
 (860) 525-5585.

Guide to Corporate Giving in Connecticut, 4th Edition, 1993-94.
Development and Technical Assistance Center, Inc., 70
Audubon Street, New Haven, CT 06510; (203) 772-1345.

1994 Directory of Delaware Grantmakers. Delaware Community
Foundation, PO Box 1636, Wilmington, DE 19899; (302) 571-8004.

The Complete Guide to Florida Foundations, 10th Edition, 1998.
Florida Funding Publications, c/o John L. Adams and Company,
9350 S. Dixie Highway, #1560, Miami, FL 33156; (305) 670-2203.

Georgia Giving: The Directory of the State’s Foundations.
Capital Consortium, Inc., 1925 Century Boulevard, #4, Atlanta,
GA 30345; (800) 729-4553 or (919) 783-9199.

Sinclair Ford and Company’s Georgia Foundation Directory and
Service. 1750 Candler Building, 127 Peachtree Street, NE,
Atlanta, GA 30303.

Directory of Charitable Trusts and Foundation’s for Hawaii’s
Non-Profit Organizations, 1996-97. Helping Hands Hawaii, 680
Iwilei Road, #430, Honolulu, HI 96817; (808) 536-7234.

Directory of Idaho Foundations, 7th Edition, April 1995. Caldwell
Public Library, 1010 Dearborn Street, Caldwell, ID 83605-4195;
(208) 459-3242.
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The Directory of Illinois Foundations, 5th Edition, 1998. Donors
Forum of Chicago, 208 South LaSalle, Suite 740, Chicago, IL
60604; (312)578-0090.

Corporate Foundations in Illinois. 5th Edition, 1998. 838 Fair
Oaks Avenue, Oak Park, IL 60302; (708) 386-9385.

Directory of Indiana Grantmakers, 1999-2000. Indiana Donors
Alliance, 32 E. Washington Street, Indianapolis, IN 46204-3529;
(317) 630-5200.

The Directory of Kansas Foundations, 5th Edition, 1996-97.
Topeka and Shawnee County Public Library, 1515 SW 10th
Street, Topeka, KS 66604; (913) 231-0507.

Directory of Kentucky Grantmakers, 1999-2000. Indiana Donors
Alliance, 32 E. Washington Street, Indianapolis, IN 46204-3529;
(317) 630-5200.

Foundations and Funding Sources of Louisiana, 1994-95.
Jeanie Bowdon Pousson, Resource Review, PO Box 12603,
Lake Charles, LA 70612-2603; (318) 855-3466.

Maine Directory of Foundations, 11th Edition, 1994. Office of
Sponsored Programs, University of Southern Maine, 246
Deering Avenue, Room 628, Portland, ME 04103 or 96 Falmouth
Street, Portland, ME 04103; (207) 780-5029.

Directory of Maine Grantmakers, 2nd Edition, 1998. Maine
Grants Information Center, www.megrants.org.

Corporate Philanthropy in New England - Maine, 1987-88.
Development and Technical Assistance Center, Inc., 70
Audubon Street, New Haven, CT 06510; (203) 772-1345.

Index of Private Foundation Reports - Maryland, 1993. Office of
the Attorney General, 200 St. Paul Place, Baltimore, MD 21202;
(410) 576-6491.

Maryland Funders, 1997-98. Hieu Press, 3719 Lochearn Drive,
Baltimore, MD 21207-6361.

Massachusetts Grantmakers Directory. Associated Grantmakers
of Massachusetts, Inc., 294 Washington Street, #840, Boston,
MA 02108; (617) 426-2606.
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1997-98. Minnesota Council of Foundations, 800 Baker Building, 706
Second Avenue South, Minneapolis, MN 55402-3008; (612) 338-1989.
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(318) 855-3466.
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1997. Capitol Consortium, Inc., 2700 Wycliff Road, #312,
Raleigh, NC 27607; (919) 783-9199.
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